Television:  Applying the Key Concepts.

A close understanding of these concepts is vital and they should be learned by heart. Although there is a lot of overlap (shown in bold in the final column) the concepts can be loosely broken down into seven key areas and can be remembered by the mnemonic RAILING as follows:
	Key Concept
	What does it mean?
	What questions will you need to ask? 

	R

Representations

	How people, places and situations are represented (shown) in a media text. Representations to consider include: Class, age, gender, relationships, race sexuality etc. 

An important consideration is also the intentions of a media institution in representing people, places and situations in a given way.
	· What is the agenda or intention of a media institution in putting forward a certain representation? What is the purpose of the representation?

· What has been put in and what has been left out by the institution? Why has this been done?

· How are representations made? What techniques are used?

· Is the representation fair and accurate?

· Who is the target audience? How will the they react to the representation?  How does the institution expect them to react?

· Is stereotyping used, if so why?

· How do representations reflect attitudes held by society as a whole at the time the programme was made?  How might they contribute to these ideas? How might they challenge them?

· How do the representations made by a media institution create a sense of the “normal”?  Do representations reinforce existing stereotypes? Do they subvert (go against) them? Do they mock them?


	Key Concept
	What does it mean?
	What questions will you need to ask? 

	A

Audiences


	The people who receive and interpret a media text.  You will need to comment on how institutions will appeal to specific audiences and how this will affect the Media Language and Representations of a given text.
	· Who is the media text aimed at?  How does this affect Media Language and Representations? How will issues such as the gender, age and social class of a target audience affect the way a media institution will present a media text?

· What message is being sent out by the institution? What reaction do they expect from the audience?

· How will the audience interpret the programme?

· What is the agenda of the media institution in making the programme?

· How is media language used to convey meaning to a target audience? 

	I

Institutions
	The organisations responsible for creating media texts (programmes).  This will include public sector broadcasters such the BBC.  You will need to comment on how their values/ideologies affect programmes.
	· How do the values or ideology of a media institution affect the representations made in a programme? 

· What external pressures are there on the institution – commercial, political etc? Is the institution publicly or privately owned? How might these factors affect its values?

· How much control does the institution have over the individual programme maker?

· Does the institution have an agenda? Does it naturalise (normalise) or subvert certain situations, relationships or lifestyles to fit this agenda?




	Key Concept
	What does it mean?
	What questions will you need to ask? 

	L

Media Languages and forms
	The ways in which media language (words, sounds, lighting, music, images etc.) is used by media institutions to create representations in a text and communicate with an audience.

  You will need to comment on how media language is used to create representations that reflect the values of media institutions.


	· What elements of media language are being used?

· How is media language being used to make representations in a text? How is the media institution expecting the audience to respond to it?

· Does the media language being used place the text in a specific genre?

· How does the institution expect the audience to react to the language being used?

· Does the media language being used create certain representations?  Does this reflect the ideology or values of the institution that created the text?



	Key Concept
	What does it mean?
	What questions will you need to ask?

	I
Values and Ideology
	How ideas, values, morals and beliefs are present in texts.  You will need to comment on how texts reflect the values and ideologies of wider society at the time when they were produced.  You will also need to comment on the values and ideologies of the media institutions that produced them.  You will need to comment on how values and ideologies affect representations.


	· When and where was the text produced?  How might this affect its values or ideology and subsequently its representations? Consider areas such as gender roles, family, lifestyle, sexuality

· Who produced the text? How might the values and ideology of the media institution that produced the text affect the values or ideology of the text and subsequently its representations?

· What values is the text promoting?  

· Does the text support the cultural hegemony (the dominant view within a society of what attitudes beliefs and lifestyles are “normal” or desirable) or does it subvert or mock established values? 

· What media language does a media institution use to communicate its values and ideology?

· How does the media institution expect an audience to respond to the values or ideology being put across in a text?




	Key Concept
	What does it mean?
	What questions will you need to ask?

	N

Narratives
	How a text is put together.

As a concept narrative is closely related to media language.  Narrative is the process of structuring or organising the text or the ways in which the main themes and ideas of a text are put forward.  
	· What narrative devices are being used? How is the text structured and organised -put together? 

· Does the narrative structure of the text make it comply with the conventions of an established genre? Does it subvert them?

· How does the narrative affect the reaction of the audience?

· How does the narrative affect the representations the text is making?

· Why has the media institution that produced the text used a set narrative?  What is the historical context of the text? What is the ideology of the institution?  What pressures or obligations is it under? How might these things affect the narrative?

	G

Genre


	  The category a text can be placed into, e.g. comedy, horror, docusoap etc.  You will need to identify texts as belonging to different genres
	· What genre does the text belong to?  What features does the text have that are typical to this genre? 

· What are the intentions of the media institution in placing the text in this genre?

· How will the audience be expected to react to a programme from a certain genre?

· How do the conventions of the genre the text is part of affect the representations made in the text?


